C'esta Toi 1: Unit 8C

RXTEUQETS SAPENUCMATFIJN

JDFNWZWPSZSCAVGABSJM

C

KUOHUUMETZMBUCD

US N |

B NMEA

LS XAMFVWCMPTMEMMZ

QVBRNCHSLULTLTLN

H K

PMDANARRUTFASWBIBREFCW

E B

KNCEVMNBMDGSVXFHNTPU

OMUCNOQQNUYTOAOT

V S N

FOCRMTMZAERSTFWHCAET

S FP

QVERRMVI AQYALVNY

EMTOFXLMCRTRCTVVRDBUE
EAHPHOOFHMEC CNT ZDDSLN

T TQSBKNCM

R U

E
ZVNJVUNEMARCHANDERQ/Z

S OGERYNW

Z HER

RJEUYTVYODRWEGR

EAESJIBFBSPWEACVVTPKLC

cCcCwCPWMZXOUUTCYR

HWA L

EOONFGUCZQBAJRHMCJCU

NULHFCHDNAHCRAMNUAZJ
UsSZFYLFKUQMAOWHYTYUWU

LESS

RIPE

PEAR

AS

PEACH

MORE

CHERRY

BANANA

MELON

WATERMELON MERCHANT (M)

MARKET

THAN, AS, THAT

MERCHANT (F)



Solution

RXTEUQETSAPENUCMATFIJN

JDFNWZWPSZSCAVGABSIJIWM

C

KUOHUUMETZMBCD

US N I

B NMEA

LSXAMFVWCMPTMEMMZ

QVBRNCHSLLILTLN

H K

PMDANARRUTFASWBBRFCW

E B

KNCEVMNBMDGSVY XFHNTPU

OMUCNQNUYTOAOT

V S N

FOCRMTMZAERSTFWHCAET

S FP

QVERRMV I AQYALVNY

EMTOFXLMCRTRCTVVRBWUE

EAHPHOOFHMECNTZDDSTLN

TTQSBKNCM

RO

E
ZVNJVUNEMARCHANDERQ QZ

S OGERYNW
RJEUYTVYODRWEGR

Z HER

EAESJIBFBSPWEACYVYVTPKTC

CCWCPWMZXOUUTCYR

HWAL

EOONFGUCZQBAJRHMCJICU

NULHFCHDNAHCRAMNUAZJ
USZFYLFKUQMAOWHYTYUU



