
Que Chévere 2: Unidad 7B
F G E U N A C I M Ó C A R I T A L G P C

T L X H L O E L T I R O R T O G X N H G

I A L K A L A M I X Á M S P L C Ó H D E

N Á A A T U H O J E T O M A N I E E V L

T R P Í A C H B D S B E E A C D E A J G

E B E M B Í X A D V I S T C E A S C Z O

R I N O L T C U Y T P S E S R X R I Q L

N T A N A R F A L E I S R O D A B T E E

A R T O E A R E C R A A S M L M R Í N M

C A Z C E L I T A L R N I U A G U L V P

I C A E O E A T D E E L T A R R O O I A

O U V A P D N R T F A I T G D L C P V T

N L F L O E A N E C T O W I E H E A O A

A T E R M R E D U L L G X A F E N L R R

L O A O R Q A L E E L M A R C A D O R V

X E C A I L T O P Y A N M U L O C A L V

L A N O U U T A O N O F Ó R C I M L E C

L F G Q R D L L A E N C U E S T A I Z T

X V L A E M I S O R A I O O S I V A L E

C E J E D R O V A F A M C L R A V E L L

LIVE BALL KICK
GOAL CHART ABOUT
SCORE TO TIE PERIOD
COLUMN MAXIMUM ARTICLE
SECTION PENALTY CULTURE
ECONOMY HEADLINE TO SCORE
POLITICS DEFENDER TO BRING
SPECTATOR MICROPHONE IN FAVOR OF
COMIC STRIP COMMENTATOR SURVEY, POLL
RADIO STATION INTERNATIONAL REFEREE, UMPIRE
CULTURED, WELL-READ PRINTED ADVERTISEMENT TO ANNOUNCE, TO NARRATE
TO FIND OUT, TO BECOME AWARE,
TO LEARN ABOUT
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