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BAD PLAN GOOD
SAME CASE EASY
WORSE CAUSE CHOICE
OPTION BETTER RESULT
EFFECT REASON TO TRY
TO HOPE TO WANT TO WISH
SIMILAR TO NEED TO THINK
TO SOLVE TO DOUBT POSSIBLE
TO AVOID TO ADVISE TO CHANGE
NECESSARY TO CHOOSE DIFFICULT
TO DECIDE TO PREFER DIFFERENT
TO ACHIEVE YOU SHOULD TO BELIEVE
TO SUGGEST TO IMPROVE IMPOSSIBLE
TO CONTINUE TO RECOMMEND IT?S BETTER TO
IT?S IMPOSSIBLE TO
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